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MEET THE BRANDING QUEEN: Desislava Dobreva
 
Coming from a country in Eastern Europe called Bulgaria, I know a thing or two
about being judged by the cover
 
*inspiring story coming - turn the page if you think that's lame*
 
As my TEDx talk can tell you, I've spent the majority of my life being abused,
bullied, stalked and even threatened.
I lost my voice for the longest time, and at one point, I almost took my own life.
 
Regaining my confidence was the most difficult task I've ever given myself, but
it saved my life - and many other lives.
 
It saved me from abuse, toxic relationships and even poverty. Being confident
as fuck is the only way to truly live and the #1 reason behind my success in life
and business. Today, I'm recognized as The Branding Queen by Entrepreneur
Magazine, Forbes, TEDx, The Good Men Project, Thrive Global and many other
reputable institutions. I'm fully location-independent and I never have to worry
about menu prices or plane fares. The hundreds of positive testimonials by
clients, the fact that I've never been asked for a refund or a chargeback shows
that integrity is my core value and I plan on keeping it this way.
 
Back when I was starved for food, I'd eat oatmeal three times a day, because it
was all I could afford. When I went to Denmark to pursue my master degree in
branding I had no place to live, no money to pay for my tickets back and no job
opportunities. People would constantly look down on me because I come from
Eastern Europe and have a heavy accent.
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Today, a lot of those same people are unemployed or slaving away at a cubicle
working for someone else. Karma is a bigger bitch than I am, and that's saying
something.
 
Back then, I had no choice but to keep pushing. I finally found a job as a
dishwasher, which saved my master degree and kept me in Denmark for a
while. When I started my business as a freelancer on UpWork, I was charging
$8 per hour and thinking this is was good as it would get. Why would anybody
ever pay me more?
 
Have you ever felt like you just don't deserve more?
 
Still, I started getting dozens of clients every month, so I quickly left my job in
the startup I was working for and I took my power back. I was tired of giving
away 20% of my profits to a platform, when I was sure I could get clients easily
by myself.
 
2 months later, I had my first $3000 day doing what I truly loved - helping
clients grow brands that are Powerful, Profitable and Popular. I had sold my
very first program to three people. Then, I managed to scale my business and
bring in a team that I love.
 
How did I go from $8 per hour to THIS?
 
I figured out how important branding was for my own business, not just my
clients' businesses. I took my business away from the platform I was on and
moved it to my own social media channels. I crafted a powerful brand strategy
followed by a digital marketing plan for selling out my programs... and two
months later, I started reaping the rewards.
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8 months later, I made $100 000 by moving away from 18-hour days and
embracing 3-5 hours of work daily.
 
This validated my business and showed me I can easily get to a million in
revenue by strengthening my positioning and growing my brand as much as I
can, as fast as possible.
 
Integrity, CONFIDENCE and focused action have helped me build a brand I love
that will leave a powerful legacy in the world. Best of all? I did it with my own
highly unconventional methods - now it's your turn. Let's make sure your
business never suffers from brand amnesia and is easily recognized - and
remembered.
 
Before we dive in... Make sure you follow me everywhere (I'm kinda cool, so
why not? You may even learn something new. Just kidding, you WILL learn
something new!)
 
 
 
 
 
             Yours,

       The Branding Queen
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Let's start with some #facts, just to get you in the
mood, shall we?
 
Video marketers get 66% more qualified leads per year.
Video marketers achieve a 54% increase in brand awareness.
84% of consumers have bought something after watching a video.
 
And my personal favorite #fact: as I mentioned already, I’ve made hundreds of
thousands of dollars directly from doing live videos. Not just lead generation -
direct sales coming from the videos themselves. If you've been following me for
a while, you may have noticed I launch all of my products and services with live
videos - there’s a reason for that!
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Obvious live video essentials
 
Do you need fancy-shmancy equipment to create profitable live videos? The
answer, grasshoppers, is no. My first live videos were shot in my 1-bedroom
apartment's kitchen because I couldn't afford to buy a desk. I even filmed my
first two courses there, and made over $10 000 in the first week of selling them
organically - not a single person complained about the quality.
 
This is all I personally used, that I consider absolutely essential for you too:
 
Good internet speed 
(minimum 8 Mbps upload speed, but preferably higher)
 
Microphone 
(especially if you're live streaming from outside) - Amazon is full of good,
affordable microphones, I can personally recommend a simple lapel mic like this
one if you're going to be live streaming from your phone (I've been using it for
over 3 years now).
 
Clean your lenses
Yey another "duh" moment, but you'll be surprised at how many of us create
longass videos only to find out the lens was dirty later on - and with a live
video, you can't exactly redo it!
 
IMPORTANT: Don't forget to charge your devices  
I know, I know, "I'm not stupid, Des, of course I'm gonna charge my phone or
laptop before I go live!". Yet... I forget to do it at least half of the time, so
consider yourself warned! :-D

https://badassbrandsquad.com/
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A good camera

A tripod

Advanced essentials
 
Let's make this interesting! If right now you're thinking...
 
"I wanna take this one step further and shine like the badass boss I am,
but without spending a fuckton of money!", I got your back.
 
 
What you need is...
 
 

 
If you're on a tight budget, just use the back camera on your phone and make
sure you choose FHD or QHD (if you have them)
If you're not counting pennies, grab the Logitech C920 (for your laptop)
If you wanna go pro,  the Panasonic Lumix G7 is a highly-respected camera in
gaming and streaming circles, and the Sony A7 II is very well-loved too
 

 
If you're on a tight budget, use a couple of books or a box to put your phone on
If you're not counting pennies, grab the Manfrotto Mini Pixi (make sure you
have a phone mount to attach it to the tripod)
If you wanna go pro, the Vanguard Alta Pro 2+ allows you to set up a camera at
any angle you choose
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Lighting

Microphone

Backdrop

Copyright-free music 

 
If you're on a tight budget, grab a selfie ring light for your phone
If you're not counting pennies, softbox lamps might be the best option 
If you wanna go pro, the Neewer ring light is a killer option (I've had it for years)
 

 
If you're on a tight budget, grab a Lavalier lapel mic 
If you're not counting pennies, check out the Snowball mic 
If you wanna go pro, the Blue Yeti Laptop mic is awesome
 

 
If you're on a tight budget, film in front of a blank wall, bookcase (or something
else that looks nice)
If you're not counting pennies, grab a backdrop from Amazon (you can even
customize some) 
If you wanna go pro, consider a green screen 
 

(if you want music in your live videos, be careful! Your video can get removed if you
use protected songs)
 
If you're on a tight budget, the YouTube Audio Library and Musopen are great
free options
If you're not counting pennies, SoundCloud is always good
If you wanna go pro, Epidemic Sound is the go-to place for most vloggers
 
Remember: If you were to spend money on just 1 of those things, let
it be the microphone. Bad audio is a deal-breaker - bad video is not.
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Pauses

Intonation

Camera crash course - working the camera 
like a pro
 
You can have the best setup ever, but if you want to sell people on your offers,
you need to sell them on your personality first. I can guarantee you,  there's no
such thing as "some people just shouldn't do live videos". Yes, to some, it comes
naturally, others have to learn - and that's totally fine.
 
These tips will give you everything you need to make people stay - which is the
most crucial part of live streaming!
 

 
Pausing at the right times instead of blurting everything out too fast will bring
suspense and anticipation into your video - which will keep people on their
toes. Plus, not speaking for a few seconds will give your audience the chance to
analyze and process what you just said.
 

 
Fun fact, I once had a client whose intonation was flat as hell, and she just
couldn't figure out why her audience wasn't growing, and why people left her
videos as soon as they joined. I told her to practice more, go through a few
intonation exercises (it's full of them online), and see if anything changes. Her
audience grew to 30 000 soon after!
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Look at the camera, not at yourself

Have water close

Don’t let your outfit clash with your background

The "UM" syndrome 

 
One of the biggest pet peeves for those of us who film lots of videos is that we
absolutely looooooove looking at ourselves instead of at the camera when
filming. The thing is, when you do this, people subconsciously perceive you as
less trustworthy -  as if you're hiding something. Same goes if on your profile
photo you're wearing sunglasses or looking away!
 

 
I  cannot stress this enough - your mouth will get dry from all the speaking, but
also, taking a sip of water allows you to check out the comment section and
plan your next move, so it's part of your strategy.
 

 
The most basic tip here is to not wear the same colors that you have in your
background - contrast is important, and makes your video more pleasing to the
eye.
 

 
How many times have you hung out with someone or seen a video where
someone kept saying "ummmmm..." half the time? It's one of the biggest
engagement killers, not to mention it makes you look less authoritative. Watch
your videos after you create them and track how many times you say it - or
another filler word. "So" is a pretty common one (I say it too) - it's not about
eliminating it in total, it's about making it...  less annoying.
 
Bonus tip: The amount of your body that’s in the shot defines how
much you can move - e.g. a closer shot means less movement.
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Your bullet-proof  guide to never-ending 
content ideas
 
Below you'll find my best 11 tips on how to come up with content or your live
videos - because I know you think you have nothing to talk about... but the
truth is, you'll be able to talk for years once you see these!
 
Tip #1: Identify your content themes
 
What are the 3-5 character traits, values, experiences, or milestones that your
audience absolutely needs to know, in order to understand you better and
connect to you? Think of each one as an umbrella of stories that you can tell.
E.g. one of my content themes is "my upbringing" - I speak a lot about how I
grew up, the challenges I had to deal with and why I left my home country. It
shows my audience I'm strong, confident, and self-made because I come from
nothing.
 
Tip #2: 
 
Live videos are a phenomenal way to handle objections and put your audience
in a buying state of mind. What objections do people usually have when it
comes to your services? Make a list of the top 3-5 and consistently create
videos around them. E.g. if one of the main objections is commitment and
potential clients are worried about how much time they'd need to dedicate to
your program, film a video telling them that your program is really great
because they can do it all on their own pace, on their own time.
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Tip #3: 
 
Q&A videos are one of the most popular ones - but many people worry that
they won't get asked questions while live streaming, and they'll feel
embarrassed. Though doubtful, that's totally understandable - and there's an
ultra-simple fix. Prepare a list of the most common questions you get asked,
and have it ready in case nobody asks questions live - or between live
questions, if there aren't many
 
Tip #4:
 
Ever heard of Quora? It's a great platform to find content ideas, and even
position yourself as a leader in your space, if you choose to build an account
there and answer questions about your area of expertise. Purely for content
ideation though, all you have to do is pop some keywords in the search bar to
find people discussing what you teach. Your list of commonly-asked questions
will definitely grow after each visit to Quora! You can even use the platform to
conduct research and ask a question yourself, to see how people respond.
 
Tip #5:
 
Going through your old content is always bound to spark some new ideas, not
to mention you should actively be repurposing it... but let's take this one step
further, shall we? Just because we're cool AF. Something I did years ago was to
create a database in Evernote with my most successful posts - in terms of
engagement and sales. Whether it's you or your VA/social media manager, this
would make it easy on anyone to take bits and pieces from old content and
either repurpose them or create new content based on them. How easy and
badass is this?! You don't have to use Evernote - you can use Google Drive,
Trello, Asana... whatever feels right. It's a great way to start building a content
system for when you have someone on board doing this for you.
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Tip #6: 
 
Follow news and recent events. You know how everyone is busy virtue
signalling because they're such rebels and never watch/read the news? It's one
of the most moronic things you can ever do - not just because you can get tons
of content ideas and learn about Selena Gomes' latest breakup, but also
because following mainstream media means being informed of what the masses
think and do - and it's always a good thing to understand the psychology behind
human behavior.
 
Tip #7:
 
Ladies and gentlemen, meet Google Trends! It's a killer tool to search for what's
trending in your industry - which gives your video the opportunity to go viral as
well.
 
Tip #8:
 
Stalk your followers. Heeeeeeelll to the yes! Not in a creepy way, preferably.
This is super valuable because it will show you what your ideal clients are
thinking, saying and doing - which is all you need in order to figure out how to
best sell to them - and help them. Check out their posts, images, who they
interact with on social media, what discussions they get into, what questions
they ask... this, alone, will give you a ton of ammunition for your live videos.
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Tip #9: 
 
Competitor analysis - this is something I've been preaching for years, but
unfortunately, the online world is full of fake gurus who try to convince you that
"you're so unique, competition doesn't exist for you." And the Earth is flat and if
you dig a deep enough hole you'll fall straight into Kim and Kanye's house, right?
It's your job to always be up to date with what your top competitors are doing
and how they're doing it - because your audience doesn't just follow you - they
follow your competitors too. That said, their social media accounts and blogs can
give you countless of video ideas as well.
 
Tip #10:
 
Keyword research - I use a paid tool called Keywords Everywhere that I love -
when I type a search term in Google, it shows me all related terms and how many
times they were searched in a  specific time frame. It's always a good idea to plan
your live videos around popular topics because it guarantees a larger audience.
There are plenty of free tools though, like the Google Keyword Planner.
 
Tip #11:
 
Sign up to email newsletters - you know how everyone always complains that
they're on too many people's email lists and can't wait to delete themselves from
each one?  I call bullshit - I have an email account I use specifically to be on as
many lists as possible because I get a massive number of content ideas from
them. Booyah!
 
Feeling better about live streaming now?! This should give you so many things to
talk  about, you're gonna want to live stream daily (which you should if you ask
me).
How about some even more specific ideas though? You up for that? Of course
you are... or you would have downloaded some random crappy pdf that gave you
next to nothing, instead of mine *flips hair*
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4 ready-to-implement live video types
 
To put it suuuuper simply...There are 4 main types of videos you
should be creating, depending on what you're doing in your business
right now.
 
Type #1: The story video
 
Telling your story is more crucial than you might think - oftentimes your story is
your place of true credibility and the main reason people buy from you (it has
been the case for me). Doing it live on video might seem a bit awkward at first,
but your audience will love you for it. The key here is to do it at least once a
month - so that everyone who's new to you can have the opportunity to hear it
as well.
 
Type #2: The trust-building video
 
Building an emotional connection with your audience isn't enough to sell out
your offers unless you already have massive popularity in your space - which is
why building trust through value is essential. Remember - go deeper than your
competitors do, and people will stick with you. Did I just make that rhyme? Boss.
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Type #3: The authority video
 
Going live and sharing case studies of your clients is the #1 authority builder,
and nothing will ever beat it. It's even better if your client who's in the case
study agrees to go live with you, interview style, to talk about why working
with you has been so life-changing for them or their business. You can also go
live with titles like "The 3 crucial steps my client took to go from ... to ..." and
then turn the video into both a trust-building and authority-building piece of
content.
 
Type #4: The product launch
 
It kills me to see how many people launch their offers/products without the
power of live video - from what we know, it looks like algorithms on social
media platforms do tend to prioritize them, and video is a much better way to
sell because when people see your facial expressions, gestures and how you
handle yourself, they begin trusting you faster. Every time you launch
something, create a direct sales video with the payment link/sales page link in
the title and imagine you're on a sales call and your goal is to persuade someone
to buy your offer. Trust me, it gets less awkward - at this point, I enjoy it so
much, I can't imagine not doing it!
 
 
Important: Aim to get into a space of mind where every single thing
that happens to you, or that you hear or see can be turned into a
video related to your area of expertise (personal life-related videos
don't hurt either, as long as you focus on the business ones and don't
go talking about your divorce).
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Schedule and/or promote your video

Write an engaging description and title - people need to know
what your video is about instantly (unless you're teasing them
and building suspense)

Create bullet points for your topic

Before you go live...
 
Guess what - selling with live videos isn't just tapping the "go live" button and
then the "finish" button! Don't worry, this won't take you more than 15 minutes
to complete - so here's a list of everything you need to do before live streaming,
for a more engaging video!
 

 
It doesn't hurt to tell your audience in advance when you plan on going live, so
they can add it to their calendars and show up. Even better, if you have specific
days and hours when you live stream, you can create a graphic that shows
those dates and times and publish it weekly!
 

 
On Facebook, for instance, there will be a "Read more" button they'll need to
click to read the rest of your video title - so make sure the first sentence is
interesting enough to make them jump in! Think about it this way: it needs to
make them stop scrolling and click on your video instead.
 

 
If you're relatively new to this, it won't hurt to have a post-it with some main
bullet points on your laptop screen (or somewhere in front of you, if you're on
your phone). I did this a few times when I first got started and it really helped
me to stay on point and not forget what I was talking about. These days, people
are used to me rambling on and jumping from topic to topic - it's become my
brand - but it doesn't mean anyone can afford to do it.
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Tease with the result in the beginning, but leave the process a
mystery

Engage with 10 people right before you start

Activate do not disturb mode

 
Let's say you have a business where you teach people how to cook in a
healthier way - a great video description would be "Here's why you should
never use salt in your lasagna" - it builds the suspense by telling them what the
video is about, but not the reason behind why you shouldn't use salt in your
lasagna. For that, they have to watch! Cue evil laugh.
 

 
Nobody I know does this, yet it's such a simple concept - check out who's
active on the platform right before you go live, and engage with 5-10 people
before starting your video. Because they're already online, most of them will
jump on your video (usually, they have a subconscious desire to reciprocate,
since you just engaged with them).
 

 
I know, pretty basic - but the number of times someone's decided to call me in
the middle of a live video... just do it. And thanks, grandma!
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The longer the better

Engage with your viewers 

Use their names

During your live video...
 

 
I'm not a fan of going live for 10-20 minutes - the longer mine and my clients'
live videos are, the more engagement and sales we tend to get. Longer videos
allow viewers to become more invested in what you're saying or going. If you
want some sort of a rule, a minimum length of 20 minutes is a good rule of
thumb to go by.
 

 
Once you're live, it's important to not freeze or just ramble on about your topic
- people love it when you engage with them because it makes them feel special
(and they often end up buying from you because of that). I personally love
answering every question and comment as if I'm sitting across from someone in
real life - casually and inclusively. Sometimes you'll have to get the engagement
going - that's your responsibility, not that of your viewers. Some ways to do this
are asking them a special question of the day, where they're watching from, to
drop their favorite emoji or gif in the comment section, etc. 
 

 
One of my favorite things to do when I'm live streaming is to try and pronounce
people's names - it makes for good fun, especially with the really difficult ones.
Contrary to popular belief, (normal) people won't get offended if you fuck up
their name - in fact, they appreciate you for trying and feel extra special
because you put in an effort.
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Invite your audience

Understand their behavior

Introduce & re-introduce yourself

 
Something everyone seems to forget to do when going live is to actively invite
their audience to join. On Facebook,  for instance, when you live stream from
your phone, you'll find a list of people you can invite, with the word "Invite"
next to their name. I always spend the first 5-10 minutes of any live video
inviting people while I'm speaking. It's a pretty robotic thing to do, so it doesn't
really distract me much, but it will take some getting used to if you're not good
at multitasking. This will massively increase the number of people who join your
video live, and who see it when you publish the replay because they'll get a
notification.
 

 
When you go live should depend more on your audience's demographics and
online behavior rather than just on your own schedule. What time zone are
they in? If there are multiple time zones, is there a timeframe when you can go
live and cater to all of them? When do they usually spend time on social media
and watch videos? (you should know this from your ideal client avatar!)
 

 
Don't listen to anyone telling you that introducing yourself in your videos is a
time-waster and people don't care about who you are. That's complete bullshit
and can only hurt you during a live video. My rule is, I introduce myself in the
beginning and then re-introduce myself every 5-6 minutes for those who joined
the video late and have no idea who I am. I also do small recaps for those who
join after I started, so that they don't feel completely lost as to what's going on.
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Tell (don't ask) them to share
 
Studies show that when you tell people to do something, the % of those who
do increases rapidly. Instead of saying "if you found this valuable, please share,"
try your luck with "Make sure you share this video right now!".
 
 
Important: A lot of people choose to do 5-10 minute live videos,
which I believe is pretty pointless from an engagement point of
view. Sure, it's better than "nothing" - but is that what you want for
your business and your brand, to be better than nothing? See, in a 5-
10 minute video, because it's so short, you'll barely be able to
engage with your audience, which is the whole reasoning behind live
streaming - to engage live.
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Introduction + topic outline (invite and greet people during this)
Discuss topic (answer questions as they come, because most people
won't stay until the end to hear the answer)
Topic Recap 
Call to action/sales pitch (Your CTA needs to be relevant to your
business goal - are you in the middle of a launch? Are you selling your
new book? Are you trying to grow your YouTube channel? Build your
email list?)

Basic live video structure:
 

 
 
Want a ridiculous tongue twister that is also a great way to remember
this? Here it goes...
 
"Tell them what you're about to tell them. Tell them what it is. Then
tell them what you just told them."
 
You laugh... but it does help! :-D
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Repurpose like a boss

Keep your video alive

Turn it into a blog post

After you click "finish"...
 

 
Share your live video to other social media platforms, your blog, your Facebook
groups, and if it's on Facebook, you can also run a watch party to it on a
consistent basis.
 

 
A simple, but effective way to keep your video relevant and popping up on
people's feeds is to comment on it after you've published the replay. I still add
comments to videos from 6 months, a year and even two years ago, if I want
my audience to see them. You can say "Thanks again for watching, everyone,
this was awesome!", ask a question or, if you want to grab their attention even
more, you can post a link to a free gift (a lead magnet)  in the comments as a
"thank you" for watching.
 

 
This is easier if you have a VA or content person on your team, but live videos
can make great blog posts. Tip: have each one transcribed,  turned into a blog
post, and then into multiple social media posts (live videos are long, so you can
probably squeeze out at least 10 social media posts from each one, but it's
usually way more).
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Plumbing business

Coffee shop

 
I KNOW WHAT YOU'RE THINKING. "Can any business use live
streaming to grow their profits?!"
 
(okay, maybe it wasn't what you were thinking, but I couldn't figure out a
better way to start this section, so deal with it).
 
The answer is 100% yes - I'm yet to find a business that shouldn't or
can't use live videos. Here are some examples with 4 businesses that
personally expressed to me they didn't think live streaming was for
them.
 

 
Live video topics: How to clean your drain in 15 minutes; Where do most clogs
come from; How to avoid these 3 plumbing disasters
 

 
Live video topics: Behind the scenes look of how we make our specialty coffee;
Check out what our favorite customers like the most about our place; The story of
how we got started
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Accounting business

Divorce attorney

 

 
Live video topics: How to take home more money from your business; 3 tips on
doing your taxes yourself; Best software to use for your taxes
 

 
How to ensure you have a bulletproof prenup; Worst case scenario: how to avoid
losing everything; The 20 most important questions to ask your divorce attorney
 
 
Now... I hope any belief that your business is not suited for live videos is
gone faster than Lucifurr devours his food!

www.badassbrandsquad.com

Your Live Streaming Master Plan

https://badassbrandsquad.com/


Priming

Priming and anchoring, a.k.a how to sell the hell out
of your offers using basic psychology
 

 
Priming is a process used to influence a certain behavior - it's a memory effect in
which exposure to one stimulus influences the response to another stimulus, says
the place that has helped us pass many high school exams (Wikipedia).
 
Studies show that when you hear certain words, you often subconsciously mimic
the behavior that you associate with them. For instance, when people hear the
words  “old”, “bald”, “wrinkled”, and “retired", they started behaving as if they
were older - e.g. walking slower without realizing it.
 
Another study showed that people who were on a site where they were asked to
make a donation, were highly influenced by the image next to the donation box.
When the image was a pair of eyes, people donated twice as much than when the
image showed flowers (the eyes made them feel as if they were being watched).
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Anchoring
 

 
Anchoring is a phenomenon in psychology that describes our tendency to rely
heavily on one piece of information when we make a decision (we use that piece
of information as an anchor).
 
If someone asks you, for instance, "How old was Michael Jackson when he died?"
without you having any prior knowledge about this, you'll most likely be forced to
guess, probably by using the average age celebrities die. If you're asked, however,
"Was Michael Jackson older than 50 when he died?", then the number 50
becomes an anchor and will influence the way you answer the question.
 
Bottom line:  If you can figure out how to use priming and anchoring
to your benefit, you’ll be 10 steps ahead than most business owners.
 
Every time you try to get your audience to follow a CTA, you need to ask yourself
how you can use these two phenomenons to persuade them to do that.
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Examples of priming:
 
Metaphors - if you’re running a travel agency, you can use the metaphor of a
shell to get people to think about sunshine, beaches, tropical weather, which will
make them much more open to buying that trip from you.
 
Explainer videos: if you’re trying to sell a membership site, walk them through
the signup process, showing them visually every step; after that, every time they
see you promote that membership site, they’ll remember how easy it is to sign
up, every time they see a signup button somewhere, they’ll remember your site. 
 
Order your words properly: if you want people to buy a product, put the words
“buy”, “get", ”profit”, “now” at the beginning of the sentences - always lead with
the most powerful words.
 

Examples of anchoring:
 
When you’re on a sales call, always be the first person to throw around a number
when it comes to your prices - because then, you’re setting a number that will
affect how the other person will perceive your services. They know they can’t go
too much below that when they negotiate, so you have the advantage. The same
goes for your live videos - you should absolutely reveal the price of the product
you're selling because it will filter out those who wouldn't buy it anyway.
 
When selling a product, you can officially promote it for $200 on your website,
then go live in your community and announce a $50 discount code
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Welcome your audience ("Hi everyone, thanks for joining, drop me your favorite
gif in the comments to say hi!")
Introduce yourself and the topic ("My name is Des Dobreva and today I want to
talk to you about building a personal brand!")
Mention that your offer is now LIVE and tell them to click the link in the video
description to get it (a new course? your book? your program?) 
Discuss topic (e.g. if you're selling a copywriting program, take one of the modules
and discuss it in the video to give value while simultaneously selling)
Transition (e.g. "If you found this valuable, I go a lot more in-depth in my course, so
make sure you get it today!" )

Recap ("For those of you who joined late, we discussed...")
Give them a reason to buy the offer now (activate their fear of missing out - is it
a lower price? Does the offer expire in 24 hours? Are you accepting a limited
number of people?)

 
Live video sales script - booyah!
 
I know that if you've never done it (yet), you're probably feeling a bit insecure
about going live and asking for the sale - I bet you'll be surprised at how easy it is
to do it when you're alone in front of your device, vs. on a sales call!
 
Still, as always - I got your back. The template below is a basic live video sales
script structure that I've used for years and has made me a lot of money, while
also building me up as a hella confident businesswoman, with people admiring my
skills and confidence on camera. Daaaamn, that was braggy.
 

Note: This helps you position the offer as a no-brainer, something they'd be crazy not
to buy

 
An example of a good title for a direct sales video: "MY BOOK IS NOW
OFFICIALLY OUT! GRAB IT HERE BEFORE THE PRICE INCREASES IN 48
HOURS: *include link to buy*". In the video, you can discuss what the book is
about, tell a fun story about writing it, etc.
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Do NOT wait for people to tune in before you start talking & get to the
point - and most importantly, don't tell them to hold on while you share and
invite others. That's not just disrespectful to your live viewers, but also
annoying to the replay ones who have to fast forward to when you do get to
the point.

Do NOT greet every single person who joins and do NOT answer every
question while you’re live - leave some to answer later, to keep the video
popping into people’s feeds

Do NOT have more than 1 CTA - that will confuse your audience and dilute
your main offer. Always lead them to one place!

 
BUT WAIT! Before you go off doing fabulous
things (or eating potato chips in your PJs)...
 
Here are the three DON'Ts you should avoid at all costs when live
streaming:
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Excited about your future live videos yet?!
 
If you're not, I didn't do my job right... so you better be! :-D
 
If you want to practice and learn from the best (duhhhh), I encourage live
streaming in my free group where I also spit value all day long.
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Okay, maybe not all day long - but, like, super often! I also run my free 5-day
challenges in there, and let me tell you... they're not something you wanna miss!
 
Click here to join us and let's make sure your live videos build your brand
authority, position you as a leader in your space and fill your bank account (so you
can send Lucifurr some expensive cat food). Meoooow!
 
 
Yours,

the branding queen TM

https://badassbrandsquad.com/
https://www.facebook.com/groups/SMBAcademy
https://www.facebook.com/groups/SMBAcademy
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Still wondering if I'm legit? 
That's awesome, you should never trust anyone instantly! Here's some proof of
my awesomeness that may or may not be fake. Just kidding, it's not. That'd be
lame!
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